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Classification of the activities

One class in NACE rev.2
Two sub-classes in NAF rév.2

NACE-- | descriptiong NAF- descriptionz n
20080 revzyg
6020z | Television-programming | 60.20A8 | Broadcast of general-interest-television- 2
and-broadcasting: programmess
activities= 60.20Bz | EBroadcast-ofthematic-televizion-programmess= |o
il
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Classification of the products
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- CPA recognizes the role of financing and broadcasting mode in the
service definition.

- The main difference between CPA and CPC is the treatment of

advertising
CPA- descriptiond CPA- descriptionz CPC-v2o
2008 2008
60.20.19 Television-programming. [ 60200112 | On-line-television-programming-and- | 84630
and-broadcasting: broadcasting services -except-by-
Services: subscription=
60.20. 12| Othertelevision-programming-and-
broadcasting services -except-by-
subscription:
60.20. 13| On-line-television-subscription:
programming-and-broadcasting:
SErVICesS:
60.20. 14| Other-television-subscription:
programming-and-broadcasting:
SErvices:
60.20.2d Television-broadcasting: | 60.20.20| Television-broadcasting ariginals:= 84612
ariginals:=
60.20.39 Television-channel 60.20.31g| Television-channel programmes - 846220
programrmess except-for subscription-televisions:
60.20.32z | Subscription-television-channel-
programmess
60.20.49 Television-advertising 60.20.40 | Television-advertising time= 83620+
times +8363 2

Source-Eurostat-Ramon,-Inseeq
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Pricing unit of measure

 the service is a list of programs, broadcast at
certain times, which meets a certain audience,

with a certain quality, with a particular structure
of audience.

d No relationship between the cost and the quality
of the program

d We can look at some TV programs and we don’t
pay for that : no price, no value?

d "If you do not pay, then you are not a consumer,
but a product to sell."
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Pricing unit of measure

Free, private TV:
 Previous TF1 CEO said quite frankly:

«[...] Now, In order that an advertising message is
perceived, we need that the brain of the
television-viewer is available. Our programs have
vocation to make it available: i.e. to_entertain it, to
relax it in order to prepare it between two ads.
What we sell to Coca-Cola, it iIs some time of
available human brain. »
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Pricing unit of measure

Public TV:

O France Telévision engagements : « Public
television is in charge to inform, teach and
animate the democratic debate, as well on the
national level as on the local or international
levels. It proposes to all a large choice of guality
cultural programmes but also sportive,
patrimonial and artistic events, which gather our
country’”
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Market structure e

80 hertzian 7 free national hertzian puhblic channels (France Television)
channels
17 free national hertzian private channels (THT)
8 pay national channels
48 local channels
216 non- cable one operator (Mumericable 90% of the market.
Hertzian between 3.3 and 3.7 millions of households
channels, connected
under satellite Canal Sat with over 4 million individual
adreement or subscribers in France.
declared _ _
broadband ADSL TV is marketed by the major internet
service providers in the so-called "triple
play"solutions,
rmobile phone | The project on track befare 2008 has seriously
suffered from the crisis. The projectis more or
less abandoned by the CS5A
optic fiber This emerging sector can offer deals with
internet access at very high speed (up to 100
MBIt £ 5) and television and telephone .
1% ﬁorburg Group Tokyo 2013 TV programming and broadcasting SPPI 08/10/2013
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Special French market conditions

A public regulator: CSA (Audiovisual Higher Council) has
responsibilities on
= Protection of minors
= Respect of pluralistic expression
= Allocation of frequencies
=

= Qrganisation of election campaigns

 with 2 main principles
= Broadcasting quotas (french and european movies...)
= QObligation of contribution to the production of movies
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Market change

Pays de la Loire

J decline of audience of historical channels
 strong audience growth of new free terrestrial

40% 137 39,
e
30% -
23,8%
—e 22,7%
20% {17,6% 22.0%
L 14,9%
11,5% — 11,6%
10% - 1,2%
, 9,7%
4,4%
2,9%
2.9% ‘ =~ Rt
0o, L2

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

1 — — — — —
m E E b* E CANAL+ arte Autres  Dontchaines Dont chaines
” o |

chaines TNT gratuite  thématiques,
2005 (hors locales et
France 5 et arte} éfran,géres

Voorburg Group Tokyo 2013 TV programming and broadcasting SPPI 08/10/2013

Z
W
Mm
m



Insee
Market resources
(d 2008 crisis
Stopped the main financing of television channels
financing of 10000
the activity 5000
from 2000
advertising 2000 4 oo | 2000 | 57 s245 | sss1 | | 3267 3358
d End of 000 { 2801 | 2841
advertising on | sooo 4

public TV after| 4ooo

8 pm 3000
0 And the 2000
government 1o00
ha.S IeSS and ° 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
:jeustsl r:n-lq\r)ey to O advertising B contribution to public broadcasting O subscriptions

broadcasting
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Market size: the industry

 The annual sector survey:

el.20-TOTAS 2070 2077

@ Ty Doy 3
turnove F(00o-€): 9.355- 1459 9-B81-2200*%
numberof companies: 14l 153"
salariess A0-837 21-544H#
personnel costs (000E):= 1-b27-B33] 1-B358-957]=
EBITDA ro00S)= 1-647-857 1-BY7-128[#
added-value (0005= 3370076 3-624-0s0[
T

 Mainly, few big companies (many confidential
Informations)
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Market size: the products

d The annual sector survey and the breakdown by

products CPF rev.2 (year 2011):

Insee

urer pour com
Pays de la Loire

descrilfon

ternover-207

On-line-televizion pragramming-and- :
broadcasting services - except-by-

F0.20.11=  [Fubscriptions 3188 0,03
COthertelevision-programming-and-: :
broadcasting services -except-by-

F0.20.12  |[Fubscriptions 2-452- 350 26 45
Cn-line-televizion subscription-programming: :

50,20, 13 and-broadcasting services: 0 000
COthertelevizian - subscription-programming: :

F0 20 14 and-broadcasting services= 1-611-314 17 40

0,20 2= Television-broadcasting ariginals: 0 000

G020 S Television-channel pragrammess: 1-230- 599 13 29

G020 40 [Television-adverising-times 3.432.177 37 0B

no-indications"s 531095 5,73

Totald " 9-260-852; 100,008
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Market resources structure Insee
d The annual sector survey
and the breakdown by
products CPF rev2 (year
2011):
= Public fee 26%
= Pay TV 17%
= Advertising 37%
= On line 0%
= TV programs 13%
= Other 7% .
= TOTAL 1009%¢c v °roomoomoomom W
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Market future? And challenges...

(d Somes services are not yet well identified in
the classification , but perhaps in the future:

Catch up TV

TV on demand

Community video sites (you tube, Dailymotion)

TV on internet by subsription

Digital TV services

54 4043
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NA commodity flow

i 012 -amounts=  operationgs
g-Sboproduction-at-basic-prices:
supply A95taxes on-products:
9-063TOTAL-SUPPLYm

=

2

a-U95 ntermediate- consumptio ns
502 household-final consumption::

412administration-final cons umption:s
9-063TOTAL-USEx

used

(S o S 0 S 0 S o S 0 B 0 B 0 B
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Aggdregation structur

6020 SPPI

[ 1 T 1

60.20.3 60.20.40
advertisin
TV programs (fees : J
. time sold to
for broadcasting .
rograms) media
P marketers

60.20.14 60.20.14

pay TV public fee
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Agdregation structure, by « markets »
6020 SPPJ
-~ 60.20.3 60.20.4;/‘ 60.20.14 60.20. 12~_
h N
TV programs (fees advertising >
for broadcasting pay TV public fee
\—/
BtoB BtoC
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Sampling and organization of the survey

60.20.3 60.20.40 60.20.14 60.20.14
TV programs (fees advertising
for re- time sold to :
broadcasting media pay TV public fee
programs) marketers
sampling cut off cut off exhaustive no
periodicity annual quarterly annual annual
companies 7 2 1
companies item 11 2 1
ad companies 10
ad companies item 104

Ads companies items are time prices, corrected by the

commission rate for the publisher. Those prices come from

7312 ad space marketers SPPI surveys.

g% Voorburg Group Tokyo 2013

N

w

E

rm

TV programming and broadcasting SPPI

08/10/2013



Pricing methods - examples

Public-broadcasting-(France-

Glebal-budget-of-France-
télévision-divided-by-number-
= of-householdsn

AVErage revenue peruser—
z "ARPIUbase 100 in- 2004

ELUROSP .. F-annual fee for
distribution-by-Canal-+

= Distribution:(pay: T
ELUROSF . F-annual-fee-far
distribution- by Qrange-(internet:

= and-mohbile-phone: provider)s
ELUROSF.. F-annual-fee-for
distribution- by MNumericahle:

o [cable operator)s

Télévision)n £
calculated-in-office - from-public-information ]
1

A-Pay-TVn i

1

EUROSP...-Francen £

i L%

i i
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Pricing methods — examples for advertising Iﬁ
time s

1]
Advertisingq

Met-turnoverfor ads-spaces-sold- =
from-Monday-to-Wednesday-
TTT-PUBLICITE= o B B:00-8:00-prrinEuross

Total duration-of- advertizsements- =

hroadcastin seconds: (excluding:
TTT-PUBLICITE® s R blue-and generics)=

----- Metturnover onthe quarter-- =

M7 -PUBLICITE= v g Sunday 12 00-14: 00
----- * cumulative duration of i
advertising spots-(inthe-guarter)y
M7-PUBLICITE®= ¥ oo Sunday- 12 00-14: 00
1l
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Quality adjustment

 Quality change...

= Audience?

= Yes for price of advertising space
= Quality of programs?

= Not predominant for private TV

= Difficult to measure for public TV- who is judge? The public?
The government?
¢ Quality of information?
¢ Quality of movies
¢ Independence of journalists?
¢

Voorburg Group Tokyo 2013 TV programming and broadcasting SPPI 08/10/2013



Dissemination

Valeurs des 51 ¢ de la branche 6020

Indices

90 |

a5 L | | | | | | |
201106 201109 201112 201203 201206 201209 201212 201303 201306

Hois de collecte
|— Oomaine C Oomaine F I
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Turnover and SPPI on television programming and broadcastig

Thanks for your attention

Contact

M.Denis Gac

Tél.: (+33) 0240417750
Courriel : denis.gac@insee.fr

INSEE

Insee

18 bd Adolphe-Pinard
75675 Paris Cedex 14

www.insee.fr G @

Informations statistiques :
www.insee.fr / Contacter I'lnsee

09 72 72 4000

(coqt d’'un appel local)

du lundi au vendredi de 9h00 a 17h00


http://www.insee.fr/

